
Tri-Summit Agenda-at-a-Glance • March 13, 2013
7:30 am  – 8:30 am Registration

Pre-Congress Workshops (Choose 2 of 4)

8:30 am – 11:30 am 
Workshop A: Effectively Managing Exchange 
Implementation and Operating in a 
Competitive Public/Private Exchange

Workshop B: Tools and Techniques Required to Move From  
Defined Benefits to Defined Contribution

12:00 pm – 1:00 pm Lunch on Your Own; Registration 

1:00 pm – 4:00 pm Workshop C:  
Understanding Your Social Body Language

Workshop D:  Assessing the Current Landscape of Retail Health: Opportunities for Revenue, 
Member Engagement, and Care Coordination through Retail Stores and Urgent Care Clinics

Ma  r c h  1 4 ,  2 0 1 3
7:00 am – 8:00 am Registration in the Executive Networking Lounge

8:00 am – 8:15 am Welcome and Opening Keynote Introduction for Tri-Located Summits

8:15 am – 9:15 am CONGRESS OPENING KEYNOTE ADDRESS: Initiating the Next Generation of Population Management
  ancillary products medicare marketing Health plan innovation
9:15 am – 10:00 am Networking and Refreshment Break in the Executive Networking Lounge

10:00 am – 10:15 am Chairperson’s Welcome and Opening Remarks Chairperson’s Welcome and Opening Remarks Chairperson’s Welcome and Opening Remarks

10:15 am – 11:15 am MARKET CLIMATE: What Opportunities  
Are Being Created for Expanding  
Ancillary Benefits?   

Customer Centricity in Medicare Marketing Accelerating the Business Plan to 
Launch Health Plans into Today’s 
Consumerist World

11:15 am – 12:15 pm Defining a Product Set Beyond  
Health And Ancillary 

How to Better Understand Today’s  
65+ Marketplace and Examining Creative  
Strategies to Attract Them

Creating a Consumer Culture From  
the Inside Out: Aligning and Organizing 
to Meet Consumer Needs

12:15 pm – 1:30 pm Networking Luncheon in the Executive Networking Lounge

1:30 pm – 2:30 pm PRODUCT DIFFERENTIATION AND INNOVATION:  
Aligning Your Business Strategy to  
Market Your Services to Meet the Needs  
of Today’s Consumer 

Leveraging Top Star Ratings to Enhance  
Member Acquisition and Retention 

1:30 pm – 2:00 pm  
Understanding and Engaging  
the Future Consumer: Key Learnings 
from a Google Consumer Expert

2:00 pm – 2:30 pm  
Understanding and Engaging the 
Consumer: Becoming their Complete 
Health Advocate

2:30 pm – 3:15 pm Using Big Data to Get Big Results in 
Ancillary Benefits

How do Seniors Shop the Exchange Before, 
During and After AEP?

Direct To Consumer Marketing:  
The Future Is Now

3:15 pm – 4:00 pm Networking and Refreshment Break in the Executive Networking Lounge

4:00 pm – 5:00 pm An Employers’ Perspective on What They 
Are Looking For From Specialty Benefits 

Medicare Customer Experience:   
Why It Matters

4:00 pm – 4:45 pm  
Looking Beyond Mobile: Developing a 
True Multi-Channel Strategy for Your 
Organization

4:45 pm – 6:00 pm  
Panel: So You Want to Build a  
Start-Up Accelerator? 

5:00 pm – 6:00 pm Leveraging Your Products Offerings 
Beyond the Traditional Benefits to 
Increase Market Share

Using Mobile, Video and Social in  
Medicare Marketing

6:00 pm – 7:00 pm Networking Cocktail Reception in the Executive Networking Lounge 

Ma  r c h  1 5 ,  2 0 1 3
7:30 am – 8:00 am Registration in the Executive Networking Lounge

  ancillary products medicare marketing Health plan innovation
8:00 am – 8:15 am Chairpersons’ Opening Remarks and Recap of Day 2 Chairpersons’ Opening Remarks and Recap of Day 2 Chairpersons’ Opening Remarks and Recap of Day 2

8:15 am – 9:00 am  OPENING KEYNOTE ADDRESS: CONSUMER 
ENGAGEMENT: Creating an Environment 
Making the Consumer the Quarterback  
of Their Health 

Leveraging your Medicare Brand to Develop 
Member Loyalty, Boost Retention and 
Differentiate your Plan

BUSINESS INNOVATIONS:  
Developing New Lines of Business to 
Generate Additional Revenue

9:00 am – 9:45 am PANEL DISCUSSION: Brokers:  
How Will Their Existing Role be Impacted? 

Aging-in and Seminar Secret Sauce that  
Drive Growth

MOVING THE NEEDLE: Engaging Members 
to Achieve Effective Outcomes

9:45 am – 10:30 am Networking and Refreshment Break in the Executive Networking Lounge 

10:30 am  – 11:15 am HEALTH EXCHANGES: What Will be the  
Role of Voluntary Benefits?  

ROUNDTABLE DISCUSSIONS The True Next Frontier of Consumer-
Directed Health Care: Transparency 
and Defined Contributions

5 Minute Transition 

11:20 am – 12:00 pm Congress Closing Keynote: What Can Health Care Learn from Other Industries to Increase Consumer Engagement?

12:00 pm – 12:15 pm Closing Remarks; Summits Conclude


